
M i a  N e e m e ,  E v e l i n  O t s a ,  K a t h e - R i i n  P r i k s ,  Q a s i m  P a r v e z ,  M u h a m m a d  W a s e e m
K h a n ,  S h a h a r y a r  A h m e d  K h a n ,  M a r g u s  V e i m a n n ,  O l e s j a  T u m i l o v i t š ,  G a r e t h
P i c h o n ,  Z a i n  U l  H a s s a n  S y e d ,  K a t r i i n  L i s e l l e  E e n m a a

ACADEMY 4
BUSINESS

Tallinn University | 2024



OVERVIEW

SpeakTX
SUPERVISORS PARTNER

Problem and signifigance
Goal
Activities and research
Results
Conclusion

Janika Leoste 
Meidi Sirk 
Sirje Rekkor

TABLE OF CONTENT



The Problem
Lack of a clear AI strategy
Inefficient, time-consuming operations
Staying competitive in a fast-evolving digital landscape
was challenging

Why it Matters
Streamlining operations saves time and resources
AI helps SpeakTX innovate and compete effectively
Marketing and content creation are critical for revenue
generation



THE GOAL
Develop an AI strategy tailored to SpeakTX
Identify specific AI tools to enhance marketing and content
creation efforts
Recommend cost-efficient tools for marketing and content
creation

HOW WE SUCCEEDED
Marketing:

Streamlined marketing with tools like Ocoya, MarketingBlocks, and
Humanize AI, focusing on cost-effective social media strategies

Content Creation:
Addressed resource gaps with tools like Pexels API (images), AI
Voice Generators (sound), GPT-4, TensorFlow (adaptive
exercises), Unity ML Agents (gamification), and Power BI (progress
tracking).



R e s e a r c h e d  S p e a k T X ’ s  c h a l l e n g e s  a n d
e v a l u a t e d  A I  t o o l s
R e c o m m e n d e d  s o l u t i o n s  f o r  m a r k e t i n g  a n d
c o n t e n t  c r e a t i o n
U n i f i e d  s t r a t e g i e s  f o r  e f f i c i e n c y  a n d
s c a l a b i l i t y

Applied Activities

Research and Interdisciplinarity
S o u r c e s :  A c a d e m i c  s t u d i e s ,  m a r k e t
t r e n d s ,  a n d  t o o l  d o c u m e n t a t i o n
F i e l d s :  A I  t e c h n o l o g y ,  m a r k e t i n g ,  c o n t e n t
c r e a t i o n ,  a n d  b u s i n e s s  s t r a t e g y



RESULTS
AI-DRIVEN MARKETING STRATEGY

INNOVATIVE CONTENT CREATION SOLUTIONS

UNIFIED OPERATIONS FOR SCALABILITY

E n h a n c e d  m a r k e t i n g  e f f o r t s  w i t h  c o s t - e f f e c t i v e  t o o l s  l i k e
O c o y a ,  M a r k e t i n g B l o c k s ,  a n d  H u m a n i z e  A I ,  d r i v i n g  s o c i a l
m e d i a  e n g a g e m e n t  a n d  e f f i c i e n c y .

L e v e r a g e d  t o o l s  s u c h  a s  G P T - 4 ,  T e n s o r F l o w ,  a n d  U n i t y  M L
A g e n t s  f o r  a d a p t i v e  e x e r c i s e s  a n d  g a m i f i c a t i o n .
S t r e a m l i n e d  m u l t i m e d i a  i n t e g r a t i o n  w i t h  P e x e l s  A P I  ( i m a g e s )
a n d  A I  V o i c e  G e n e r a t o r s  ( a u d i o ) .

C o n s o l i d a t e d  s t r a t e g i e s  a c r o s s  m a r k e t i n g  a n d  c o n t e n t
c r e a t i o n  t o  i m p r o v e  r e s o u r c e  a l l o c a t i o n  a n d  s c a l a b i l i t y .



We provided SpeakTX with AI-driven solutions to address the challenges they
presented to us.

 AI-DRIVEN
MARKETING AND
SALES STRADEGY

1. 2. AI TOOLS
INTEGRATED INTO
EXERICES



ANY QUESTIONS?


